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Creating nonprinting notes

Ever wish you could create a nonprinting note or
comment in PageMaker? While there isn't a spe-
cific feature for this, you can create this effect in
other ways. Here are two methods.

First, if your publication will be printed in a
single color or your final output will be to color
separations, create a special spot color for your
notes. (Call it something like “nonprint notes.”)
Then, when you're ready to print your publication,
select “Separations”in the “Color” print dialog box

@ Separations

Print __Ink
v Process Magenta
v Process Yellow

v Process Black
nonprint notes

and select only the colors you do want to print. If
a service bureau will be creating final output for
you, make sure you let them know you've done
this—otherwise, they might print separations for
your notes, or worse, convert your notes color to

PageMaker PC/Mac

a process color and print them that way.

If that method isn't practical—for instance, if
you'll be printing final output or critical proofs to a
composite color device—try this instead. Create a
special style for your notes and assign it to any text
you don't want to print during final output or cer-
tain proofs. Then, when you want to print every-
thing in your document except
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\ TIFF to CMYK!,'
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the notes, edit your style so |

Monkey

that the color of the text be-
comes “Paper.” Just make sure  Business
none of the text is placed over Dethe e

colored backgrounds. Also, be
sure to use a font that will be
resident in your final output
and proofing device, or that
you're using elsewhere on the
same page—that will ensure
PageMaker doesnt end up
downloading a font for your
paper-colored text.

You can create

a special spot
color and use it
for nonprinting
notes to yourself
or to colleagues.
Just be sure not to
print that color
when you create
separations.
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AND THEY'RE HOT!”

— MacUser Magazine, January 1995
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Unfortunately, Macintosh Easy Open sometimes inter-
feres with PageMaker’s import process. If you see this error
message while importing, open the Macintosh Easy Open
Setup Control Panel (called just Macintosh Easy Open in Sys-
tem 7.5) and either turn off the utility or deselect the “Al-
ways show choices” and “Include choices from servers” op-
tions (these options are called “Always show dialog box”
and “Include applications on servers” in System 7.5).

Q I've noticed that you can use either SuperATM,
PANOSE, or both to work with missing fonts. Is there
a way to determine which is best for me?

A Yes. Anytime you're missing a font, the best thing todo is
install the font—that’s the only way to ensure that your
fonts look the same, retain the same line endings and page
breaks, and print the way you intended them to. Sometimes,
however, reinstalling a missing font isn't possible or practi-
cal. In these cases, use SuperATM to generate a substitute if
your font is just missing temporarily. If you need to find a
permanent substitution for a missing font, use PANOSE.
Here's why.

SuperATM is a special version of Adobe Type Manager
that can automatically create a simulated version of a miss-
ing font. When it detects a font is missing, it generates a
substitute by taking a multiple-master typeface and shap-

Q&APageMaker

ues as your missing fonts, PANOSE substitutions will often
cause line endings and page breaks to change.

PANOSE is most useful when you are missing a font that
you will not be able to install before you produce final out-
put. It’s also valuable when you want to be notified when-
ever you have a missing font—just make sure the “Show

Go, stranger, and to Lacedemon tell “"z;""'m""':
. publication containing
That here, obeying her behests, we fell. |, ;. soconone
(Bodoni) hine without Bodoni
installed, SuperATM
generated a substitute
Go, stranger, and to Lacedeemon tell with the same metrics,
That here, obeying her behests, we fell. while PANOSE allowed
& \ s us to select a similar-
(SuperATM-generated simulation of Bodoni) lowking Aisaliad font

(Times), which does not
have the same metrics

Go, stranger, and to Lacedzmon tell B

That here, obeying her behests, we fell.

(PANOSE substitute—Times)

mapping results” option in the “Font matching” dialog box
is selected so the “PANOSE font matching results” dialog
box appears whenever PageMaker detects a missing font.

For more information on using SuperATM and PANOSE in
PageMaker 5.0, see FaxYl document number 215405,
“TechNote: Using font mapping in Aldus PageMaker.” FaxY!
is at (206) 628-5737.)

ing it according to the missing font's metrics

(the exact character-spacing values), which
must be available in the “ATM Font Database”
file in your System Folder.

Using SuperATM-generated substitute fonts
works extremely well when you need to use a
different Macintosh temporarily to work on your
publication or when you're temporarily missing
a font or fonts. That's because SuperATM’s sub-
stitute fonts reproduce the exact character-
spacing values of your missing fonts, allowing
you to retain line endings and page breaks. If
you frequently move your publication around
the office or proof-print from more than one
Macintosh, then SuperATM is probably the best
font-matching system for you. Just remember
that SuperATM-generated fonts are supposed to
be temporary substitutes—they won't look ex-
actly like your original fonts, so you shouldn't

Get OmniPage OCR software now.

It’s easy to install and use. Its fast.
And it enables you to scan
in new information with no
retyping, It’s simply the
b&sfttvt . I”?‘CO . OmniPage famil
software. e
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use them for final output.

If you would like PageMaker to use Super-
ATM, you must make sure it has been installed
successfully and that the “Substitute for missing
fonts” option is selected in its Control Panel.

Unlike SuperATM, PANOSE does not generate
substitutes for your missing fonts. Instead, it
finds or lets you specify the next-best match
among your installed fonts. Because PANOSE
substitutions are other fonts that may not have
the same (or even similar) character-spacing val-

dealer today. Or call 800-535-SCAN.

OmniPage from Caere. The recognized
leader in OCR software.
Cd
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Michael Kieran

presents

Desktop
Color
in the
Office

A One-Day Seminar

$249

k3

1995 Schedule

Atlanta- Feb.
Baltimore IELR
Boston jan.
Chicago Feb.
Cleveland fan.
Dallas Feb.
Denver Feb.
Detroit jan.
Houston Feb.
Kansas City Feb.
Los Angeles Feb.
Miami Feb.
Minneapolis Feb.
New York jan.
Philadelphia Jan.
Pittsburgh jan.
San Francisco Feb.
San Jose Feb.
Seattle Feb.
St. Louis jan.
Washington jJan.

To register
or for further info,

telephone
1-800-269-5742

or fax
1-416-480-0192

Desktop Publishing Associates
125 Chiswick Road, Suite 513
Boston, MA 02135
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